
CONNECT EMOTIONALLY WITH CUSTOMERS.



THE CHALLENGE

Brands are often conflicted from  

balancing KPIs that require brand  

building versus shifting product through  

financial offers.

This means most advertising campaigns are optimised

for incremental gains rather than building relationships 

or loyalty.

The Promotional
Optimised for short term impact

The Emotional
Mass-marketed and expensive



THE IMPACT

Sustainable growth 

requires more emotional 

growth than rational or 

promotional persuasion. 

Engage customers 

emotionally and they will

have stronger loyalty and 

value to your brand.

Time
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Customers with  

emotional connection

Customers acquired  through

promotional  means

THE LOYALTY DILEMMA



OUR MISSION
We aim to help brands connect emotionally with their 

customers to build lasting relationships & loyalty.

We do this by bringing new data and insight to the marketing

& advertising ecosystem that shows what customers care 

about.

We call these Customer Mindsets. 



OUR WORK

TARGETED ACQUISITION CAMPAIGN:

delivered a 35% uplift in exposure to the target 
audience

LOOKALIKE PROSPECTS:

identified 12.5 million best prospects in US and
SE Asia for a luxury brand

AC QUIRE RETAIN

INCREMENTAL SALES:

incremental £2.9 million per month for a major UK 
retailer

PREVENTED CHURN:

retained 60% of customers who looked likely to 
lapse



BENEFITS OF 
CONNECTING EMOTIONALLY

WITH CUSTOMERS

BETTER MARKETING

Messaging with emotionally  

relevant content is 7x

effective

HIGHER SPEND

70% of emotionally engaged

consumers spend up to two times or 

more on brands they are loyal to

ADVOCACY
80% of emotionally engaged

consumers will promote brands they 

are loyal to among their family and

friends

FRONT OF MIND
86% of consumers with high 

emotional  engagement always 

think of the brands they are loyal to 

when they need something



WH AT

Your customer transaction data shows youwhat  

someone has bought from you in the past

WHY

To date, survey’s is the only data to help

you understand why someone buys but isn’t 

cannot be matched or activated.

Until now…

SO WHY DON’T WE ALL DO IT?
Connecting emotionally is hard with the data available to you today...

W H O

Demographics tells you more about who 

someone is and still reigns king as the only 

available data targeting across media channels.

With the decline of the 3 rd party cookie, it’s 

becoming just as challenging to target when 

someone is in market digitally.

W H E N

WHO WH AT

WHEN



OUR DATA
ACTIVATING MINDSETS…



OUR CONSUMER MINDSETS

Environmentally-conscious

Fitness-fanatic

House-proud

Pet-lovers

Forum-fanatics

Health-conscious

Spiritually-driven

Family-values

Discount-savvy

Aspirational

Premium-lifestyle

Early-adopters

Trend-setters

Risk-averse

Convenience-driven

Celebrity-influenced

Online-researcher

Experience-lover

…and many more!



W H Y SO C IA L
C O N N EC TI O N S?

Best Source Of What You Love 

It’s Global

Dynamic Data That Changes With Trends

Silent Majority

CRE AT OR S

4.9%

AMPLIFIER S

9.1%

WAT CHER S

86%

O UR C O NSUMER
MI N DSETS

400,000 defining accounts

1.3 billion global consumers  

Av. follow of 50 accounts



OUR CONSUMER INTERESTS



MA PPIN G
MI N DSETS
FIND THE CUSTOMERS WHO CARE

1.8 million postcodes  
DYNAMIC

PREDICTIVE

ACCURATE

Understand. Retain. Acquire. CONNECT.



DATA-DR IVEN MARKETING

DIGITAL & SOCIAL

Audience recipes for paid social or programmatic. 

Enrich 1st party data for probabilistic modelling or 

contextual

OOH

Combine our postcodes with movement data to 

find the best sites.

MAIL

Use our postcodes to target relevant households.

TV / RADIO

Use postcodes for regional optimisation or export 

top shows/channels for addressable TV

Influencers/ Partnerships

Use our top brands and influencer lists to make smart 

data-driven partnership decisions

CRM

Every customer appended with a mindset segment for 

relevant messaging.



CLIENT 
TESTIMONIALS

“Starcount brings the targeting variables that 
brands love from the digital & social walled-

gardens into an omnichannel and measurable 
solution”

Don’t just take our word for it…

“Thanks to Starcount, we can now target our 
customers based on their attitudes – a 

marketers’ dream come true”

“In only 8 weeks, Starcount showed us how 
to leverage and enhance our data, 

transforming how we communicate with 
current and target customers to drive sales 

and increase loyalty”

“We are always looking for partners that 
enhance our offering and add value for our 
clients, Starcount’s unique capabilities do 
just that, delivering audience insights and 

location targeting in a way nobody else can”



FIND THE CUSTOMERS WHO CARE: 
CHARITIES 

Starcount profile 30 million people in the UK and what they care about:

• There are 4.5 million people who follow one or more of our 49 causes.

• Our models show how likely each postcode is to care about these causes. 

• Use this data to find the customers who care for CRM, Mail, OOH, TV and digital. 

Find the customers who care: ANIMAL WELFAREFind the customers who care: CHILDRENS CHARITIES

15% OF THE UK NOW 
ENGAGE WITH A CAUSE



FIND THE CUSTOMERS WHO CARE: 
RSPCA

ANIMAL WELFARE
882,206 postcodes care

PET PROTECTION
847,628 postcodes care

VEGANS FOR ANIMALS
847,566 postcodes care



FIND THE CUSTOMERS WHO CARE: 
ENVIRONMENT 

• Starcount profile 30 million people in the UK and what they care about 

• Our models show how likely each postcode is to care about the environment

• Use this data to find the customers who care for CRM, Mail, OOH, TV and digital. 

Find the customers who care: 
RENEWABLE ENERGY

882,206 postcodes



FIND THE CUSTOMERS WHO CARE: 
HOUSE & HOME 

• Starcount profile 30 million people in the UK and what they care about 

• Our models show how likely each postcode is to care about mindsets within House & Home

• Use this data to find the customers who care for CRM, Mail, OOH, TV and digital. 

Find the customers who care: 
DIY

Find the customers who care: 
INTERIOR DESIGN

808,511 postcodes 958,901 postcodes



FIND THE CUSTOMERS WHO CARE: 
UTILITIES & FINANCE

• Starcount profile 30 million people in the UK and what they care about 

• Our models show how likely each postcode is to care about lifestyle mindsets

• Use this data to find the customers who care for CRM, Mail, OOH, TV and digital. 

Finance for Family ValuesFinance for Tech Adopters Finance for Health Conscious



team@starcount.com

120 New Cavendish  
London W1W 6XX

www.starcount.com

THANK YOU

mailto:team@starcount.com
http://www.starcount.com/

